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Goldsmiths College 
University of London 

Department of Media and Communication 
BA 2 Communications 



MC 210 CONSUMPTION, SUBJECTIVITY AND IDENTITY. 


May 21 st 1999 AM 


2 Hour SEEN paper 

ANSWER TWO QUESTIONS IN TWO HOURS 


1. How far can television audiences be understood from a study of the text? Use specific 
examples of work on television audiences in your answer. 

2. Outline a plan for a piece of qualitative work on television audiences. Make clear in your 
presentation the object of your study, and the reasons for your methods of approach. 

3. What is the role of fans in cultural production? Do you think media studies research helps us 
to understand this role better? 






4. Critically evaluate the argument that an understanding of personal and cultural identity is 
increasingly important for understanding media consumption. Illustrate your answer with 
relevant work on identity in cultural studies. 

5. Critically discuss the theoretical distinction between identity and identification. What can the 
concept of identification tell us about media consumption? 



-s, 6. Does the concept of ‘queer spectatorship’ challenge the reductionism and determinism of 
Screen theory? Discuss your view in relation to a contemporary Hollywood film. 

7. Can work in media and cultural studies allow us to understand the relationship between 
constructions of femininity in women’s magazines and female subjectivities? Discuss your 
answer with reference to a contemporary womens’ magazine. 


8. Identify some of the key theoretical issues in the field of media consumption which are 
important for your work as a practitioner. How would you engage with these issues in your 
own practice? Illustrate your answer with examples. 



Is consumption one of the cultural technologies contributing to the formation of gendered 
identities? Discuss with reference to particular studies of knowledges and practices of 
consumption. t 
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joldsmiths College 
University of London 

Department of Media and Communication 

BA 2 Communications 

BA 2 Anthropology / Communications 


MC 200 CULTURE AND COMMUNICATIONS. 


May 20 th 1999 AM 


2 Hour SEEN paper 

ANSWER TWO QUESTIONS IN TWO HOURS 


o 




1. How would you characterise ‘modernity’ and what is its connection with ‘modernism’? 

2. ‘Postmodernism is the logic of late capitalism’. Discuss. 

3. The media are American’. Is this a helpful characterisation of the world’s media today? 
Discuss, drawing on examples from at least two different media. 

How important are local contexts to the impact of global media? 

( 5 ) How useful is Benedict Anderson’s concept of the ‘imagined community’ in analysing the 
relations between contemporary nations and the media? 

6. Taking media production in any country outside the West, discuss the factors which have 
been important in its development. 

7. ‘New media technologies always tend to be mythologised.’ Discuss. 

8 J Are ‘small media’ important in any account of the media’s social impacts? 

9. How is satellite television changing the world media landscape? 

10. Explain Stuart Hall’s argument that accounts of ‘modernity’ have been shaped by an 
artificial division between ‘the West’ and The Rest’. Do you think the same is true of 
recent accounts of the world’s media and their cultural impacts? 












